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shibata group

32 Stores In

17 Cities across
4 Regions In
the state of
Sao Paulo



Shibata Group's Mission

Our mission is to build customer loyalty through products and services that meet their
needs and exceed their expectations. To achieve this, we rely on a team of competent
employees who are committed to providing excellent service. We believe that the key to
progressive and successful management is to delight customers, raise employee
awareness, and respect suppliers. The company has been in the market for 50 years.

Founders
Kimie e Masanosuke Shibata




Q
-
O
-
@),
©
e
O
=
i n
)

Negocios

32 stores ?

totaling b More than 1,500

. . e
.t:gg:ooo . =19 active suppliers . (fj) _[SI_” B AT A
SHIBATA )— CAS A/

supermercados

SHIBATA

online

T SHIBATA
j malls /
Over 7,200 Over 4 billion

employees in annual sales /

! SHOPPING

JARDIM ORIENTE

A product mix with
700 checkouts g\uiﬁ“ over 30,000 items e / (j
o ‘Lﬂg u )




0,
=
el

O

-
O

O

-

Q.

SHIBATA

0

SHIBATA

FARINHA DE MAMDIOCA
GROSSA

G AT

4

3 20 LRV S L b

SHIBATA

supermercados




) (©) B /shibatasupermercados

in /shibatasupermercados
&R shibata.com.br



